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The goal of a redeveloped Santa Monfea Place ks 10 creste a relevant, open-afr city stroetscape,
complete with vibrant dining, shopping, and gathering spaces that fit within the uban fobeic of
downtown Santa Monica. This adapsive re-use will wheu dated. fully enclosed suburban style
muall that has b of step with this fo 1-th

Taoday's submitial to the Santa Monica Redevelopment Agency and the City of Santa Monica
follows the Pre-ApplicationTechnical Subminal from Dee. 15, 2006, Throughow the entire
approvel process over the months 10 come, Macerich will address nqm:nud comments from all
participating public entities in ander to creste 3 final project that we hope will be embraced by the
Santa Monica community.

About the Now Dsign

Reflecting the modem sensibility of Santa Monica residents, the new design brings o fresh
architectural language to the property. The design lakes the roof ofT the central porthon of the
current strectiare to provide for open-air walkways, sun-filled spaces, spacious public gathering
spaces and even a thisd-level, moflop public dining deck 1o take advamage of unparalleled light,

ocean breeres and views. A series of offset, elliptical shapes will offer distinctive visual appeal, as
well as maximize sunshine and light throughout the property.

A the heam of the praject on the main level, will be an open plaza — free of eluster - to provide o
truly post-modern gathering space m syne with this cutting edge, creative commimity. lmplml by
open plazas in laly and clsewh ique space is designed to be the confl

distinet entrances to th I|| s mal‘u.crnurhlnclua[mrmmﬁ.ihmgh
umified, will subtly reflect neighboring parts u!’lhe «ity, from more onganic shapes that face west 1o
ihe beach to ecloctic frcades that will be & welcome snd natusal Hek with Third Strect Promenade to

The new design accamplishes twin goals: It provides an sceessible yet iconic addition to Santa
Momica®s commercial Landscape, while also conmecting and fitting in with the project’s estsblished
and admired surrounidings.

I g € ity Feedbach

P.npom!mg:u:henuum el pricrities of Sunta Mmm mmlmls. this Twpmuldnpuu re-use
six key requests mude by ugh outreach
process. These clements are:

Build semcthing of reasanable scale, in line with Santa Monica’s acsthetic sensibilitics
Create a better comnection with Third Street Promenade

Include opei-alr, views and street-remil elements

Develop an environmentally sound project

Make retail the primary use 81 Sants Monica PMace

Pay attention to traffic and parking

R

In one of the signature smonitics af the ew projeet, the thind-level, open-air public dining deck will
feature 2 brond mnge of dining options, shaded and sun-soaked public gathening spaces Other kay
amenities include a public art installation and o safe and appealing children®s play avea — both
festizres that are important to Senta Moalca residents.

The overall plan calls for retaining the current scabe and working within Santa Monica Mlace’s samc
footprint and height limits, featuring just three stories. In fact, the new project will have alightly less
retail space than the center's carrent 553,000 square feet of gross leassble area. Plans also include
roconfiguring the existing City-owned parking decks adjacent to Santa Monica Place to

the open air retail 8 Thind Strect and Broadway.

From a retadl standpainl, @ new Santa Monica Place will tap sizeable interest an the part of retailers
o bring their state-of-the-art concepts so an environment that complements the sitractions of Third
Street F o Samta Monica's other ful sk Macerich will work
diligently to attract a broad, quality-focused retail and nesinurant mix that serves currenily unmet
needs of Sants Monica residents in a convenient sefting.

Macerich looks forwand to its conlinued, positive wark with the City of Santa Moaica and local
residonts 1o being a vital and sttractive retail center to the heart of this commmunity that prizes its
dustinctive quality of life and unigue acsthetic outlook.
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